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Table Grapes — “Leading the Way”

Bigger Picture Trends — What's

happening around us?

Grapes Performance

Future Implications
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Bigger Pictu_re Trends — What's Confu5|ng Tlme For
happening around us? Consumers

Strong $A, Interest rates steady

Low retail prices

Employment strong

Much more promotions

Big Brands becoming cheaper

Global retailers entering on Value

Retailers actively leveraging
shopper insights in Price War

Source: Nielsen Global Economic Report, Retail Barometer, Homescan Panel
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Rising Utility costs leads list of concerns: switching to cheaper
grocery brands is increasingly a key action to offset rising living costs

Q. What are your two biggest concerns over the next six months? Actions taken in order to save money compared to last year
30% 57%
Increasing utility bills 32% Try to save on gas and electricity 65%
36% 70%
9% 53%
The economy - 18% Switch to cheaper grocery brands 51% \
18% 61%
20% 56%
Work/life balance - 24% Cut down on out-of-home entertainment 55%
21% 60%
17% 58%
Health - 15% Spend less on new clothes 58%
15% 59%
18% 61%
Increasing food prices -1 3% Cut down on take-away meals 60%
15% 58%
15% Delay the replacement of major
Debt 12% household items
14%
14%
Job security 12% Cut down on holidays/ short breaks
13%
9%
Childrens’ education and/or welfare 1% Cut down on telephone expenses

10%

Dec-09 mOct-10 mDec-10
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From Equity to Value

8 PRICE KNOCKDOWN

]

iy
Ilm.m unanlng prize 1o aeouis BEDply

MILK WAR

Because we
all buy toilet paper...

Not on special. Prices are
DOWN and STAYING DOWN, v
every day!

=% Find out more @ - — . gnuaswﬁ
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No surprise value growth has not been strong

7.4% growth
a year ago

Val % Growth YA

4.2

3.4

TOT DEFND TOTAL TOTAL TOTAL TOTAL DAIRY TOTAL TOTAL DRY TOTAL PET

PCKGD GROC  FROZ.FOOD HOUSEHOLD CONFEC/DRINKS CASE HEALTH/BEAUTY  GROCERY FOOD/ACCS
(EXC TOB)

Value Sales % Change

lliCISCI] Last 12 months to 26/5/2011
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So, what’s happening in Fresh?

fresh food kids

HOSPITAL APPEAL

Supermarket Share

74.4% (+1 Share Pt)
18% Growth (22% share)

Need new ideas on
how to prepare




Fresh Produce has grown over the last year did grow, despite
adverse weather impact, Produce Is seeing inflationary growth

Dollar Growth % Versus Year Ago
National: Data up to 14/5/2011 vy,

Total Fresh Produce (incl. Nuts) +4 .39, +6.0%
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compared to Total Fresh Fruit?

Value % Growth — National Aus
Last 12 months to 06/08/2010 [

Value Value
Share Growth

Total Fresh Fruit 1009, 2 904

Total Graﬁes 38.2% 1.4%
4 N
Lakossell  97% | 1.2%

Pre-packed 390 10.8%
N J
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Grapes Performance What has driven the
growth for Grapes?

Dollar Sales
+1.4%

Volume Sales Price per kg
+6.7% -$0.30

'I D 4
Buyers Avg Volume per Buyer
+145,000 households +200g
N )
r 4 N

Volume per Occasion Purchase Frequency
+100g -0.3 occasions

National Australia
Last 12 months to 06/08/2010
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Where is the growth
coming from?
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Value Sales % Change
Last 12 months to 06/08/2010
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Grapes Performance What drove Coles’
Success?

40

=n

PRICE PER KG NON SMKTS

4 W/E 30/10/2010 $ 11.84 | $

4 W/E 27/11/2010 $ 12.78 | $

4 W/E 25/12/2010 $ 11.87 | $

4 W/E 22/01/2011 $ 724 | $

4 W/E 19/02/2011 $ 466 | $

4 W/E 19/03/2011 $ 410 | $ +6%:

4 W/E 16/04/2011 $ 434 $

4 W/E 14/05/2011 $ 5.06 | $ +480,000
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Value Share of Trade by Retailer
4 Weekly Trended — Last 2 years
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Grapes Performance

Shopper
Penetration

#1 Bananas
#2 Apples

#3 Grapes
#4 Strawberries
#5 Mandarins
#6 Oranges
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How does Grapes
compare?

Purchase
Frequency

Spend per
Occasion

#1 Blueberries

#1 Bananas _

#2 Apples #2 Cherries

#3 Pears Zi I\P/IaWpaW
angoes

#4 Grap e_S #5 Strawberries

#5 Strawberries L6 TyChee

#6 Oranges

Grapes
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