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North Asia

For this presentation North Asia means:
• China
• Japan and
• South Korea (The Republic of Korea)

All three markets are different and provide opportunities for
Australian table grapes.
Market access (agreed quarantine protocols):

• China signed a protocol agreement with Australia in October 2010
• Korea – possibly an agreement around March 2012
• Japan - agreement timing less clear but hopefully by 2013



Table grapes in North Asia

Traditional grapes are thick skinned with seeds.
Consumers tend to eat the contents and not the skin.
Fruit is often given as gifts.
High quality grapes are considered a luxury fruit.
Consumer trend towards convenient fruits (no skin or seeds).
Chile has supplied all three markets for the past 10 years.
North Asian farmers are responding by growing new varieties
or managing vines to produce seedless grapes.
Competition is growing due to improved market access,
declining tariff rates, more southern hemisphere suppliers



China
1.3 billion consumers (almost 20%
of the world)
Increasing wealth and health
awareness
Already the major market for
Australian table grapes via Hong
Kong.
Domestic production is growing but
demand will be strong for imported
grapes from February to June
Fruit consumption per person is low
in comparison
Each province has their own grape
varieties but our key varieties are
being grown domestically



Table Grape Consumption
Source: 2011 Euromonitor International

Market Size Per
capita

Growth

‘000 tonnes Ranking kg Ranking % Ranking

China 2998.1 100% 2.2 29% 2.6 75%

Japan 208.3 77% 1.6 21% 2.4 71%

Korea 563.4 88% 11.5 90% 3.4 83%





Market Entry Strategies for China
Chile and US have set the standards for imported grapes
Branding and in-market promotion is important
Market access allows more focus on branding
Guangdong is still the major gateway but market access
allows exporters to investigate new entry points to China via
central and northern ports
The supply chain is fragmented but becoming more modern
so choice of partners will be important
Tariff rates are 12% plus a VAT of 13%. Chile has an FTA
with China (so does Peru and NZ) and tariff rate of 5.2%.



China markets



China – imported grapes



Promotion is a key issue





South Korea's imports of table grapes by partner country (A$)
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Distribution



Korea retail



Japan market
Population 126 million
By 2025 for each person over
65 only 2 workers
Worlds 3rd largest economy
Around 60% of food is
imported
Key issues: safety, quality,
taste, price, traceability,
meets specifications, meets
protocols



Japan's imports of table grapes by partner country (A$)
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